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Timb e rla nd  Drive s G re e n 

Co mmitme nt With So la is LEDs
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Founded in 1973, the company was one of the first to 
intro d uc e  inno va tive  inje c tio n-mo ld ing  te c hno lo g y to  the  

fo o twe a r ind ustry in its ic o nic  wa te rpro o f b o o ts – a  sta p le  

tha t re ma ins o ne  o f the  c o mpa ny’ s to p  se lle rs to d a y. No t 

o ne  to  re st o n its la ure ls, tho ug h, Timb e rla nd  so o n tra nsfe rre d  

its te c hnic a l e xpe rtise  to  o the r line s, e ve ntua lly e xpa nd ing  

inte rna tio na lly a nd  a d d ing  c lo thing , wo me n’ s sho e s a nd  

o the r a c c e sso rie s to  its p ro d uc t o ffe ring . Ac c o rd ing  to  a  we ll-

kno wn lug g a g e  ma nufa c ture r, “Timb e rla nd  ha s lo ng  e njo ye d  

a  wo rld wid e  re puta tio n fo r c re a ting  pro d uc ts tha t po sse ss 

the  d ura b ility, q ua lity a nd  func tio na lity to  c o nq ue r the  mo st 

c ha lle ng ing  e nviro nme nts.”  

With suc h a  tra d itio n o f inno va tio n a nd  a  se nse  o f c o mmunity, 

this re ta ile r, b a se d  in Stra tha m, Ne w Ha mpshire , surprise d  no  

one when it became among the first to take a leadership 
ro le  in the  e nviro nme nta l a re na  a s we ll. De d ic a te d  to  suc h 

g re e n a c tivitie s a s the  p la nting  o f tre e s a nd  the  pra c tic e  o f 

e nviro nme nta lly-so und  ma nufa c turing , Timb e rla nd  is a  stro ng  

pro po ne nt o f c o rpo ra te  so c ia l re spo nsib ility a nd  e sta b lishe d  a  

c o rpo ra te  philo so phy c a lle d  “Ea rthke e p ing ,”  thro ug h whic h 

it is pursuing  the  a c hie ve me nt o f lo ng -te rm e nviro nme nta l 

o b je c tive s.

Amo ng  o the r g o a ls, Timb e rla nd  ha s c o mmitte d  to  re d uc ing  

its e nviro nme nta l fo o tprint b y c utting  e missio ns c re a te d  b y 

its fa c ilitie s a nd  sto re s b y 50 pe rc e nt. Al Bue ll, Timb e rla nd ’ s 

Sto re  Pla nning  & Co nstruc tio n Pro je c t Ma na g e r a nd  a  15-

ye a r ve te ra n o f the  

c o mpa ny, c le a rly 

re c o g nize d  the  

significant portion 
o f the  c o mpa ny’ s 

to ta l e ne rg y tha t 

sto re  lig hting  use s 

and identified it as a prime source for energy 
re d uc tio n. “We  truly b e lie ve  we  c a n a lwa ys 

o pe ra te  in a  mo re  e nviro nme nta lly frie nd ly wa y. 

So  in 2009, we  re p la c e d  the  inc a nd e sc e nt a nd  

halogen track and flood lighting in many of our 
sto re s with LED te c hno lo g y,”  Bue ll sa ys. “We ’ d  b e e n 

tra c king  LED te c hno lo g y fo r a  while , a nd  tho ug h it 

wa s still e me rg ing , we  fe lt we  we re  re a d y to  ma ke  the  

c o nve rsio n to  LEDs b a se d  o n the ir pro g re ss a t tha t time .”  

Always open to exciting and efficient new technology, Buell 
a nd  Timb e rla nd  d id n’ t he sita te  to  upg ra d e  o nc e  a g a in in 

2011 a fte r b e ing  intro d uc e d  to  a n e lite  ne w fa mily o f hig h-

pe rfo rma nc e  LED la mps fro m le a d ing  ma nufa c ture r So la is 

Lig hting .

Ac c o rd ing  to  Rya n Hunt, Na tio na l Ac c o unt Sa le s Ma na g e r fo r 

Wilming to n, Ma ssa c huse tts-b a se d  Sta nd a rd  Ele c tric  Supp ly,  

Timb e rla nd ’ s e le c tric a l d istrib uto r o f re c o rd , “Timb e rla nd  

e xe c utive s we re  a lre a d y c o mmitte d  to  using  LEDs b a se d  

on energy efficiency, but found they were not getting the 
desired light output they needed from their first-generation 
LED la mps. The y wa nte d  a n LED la mp tha t wo uld  re a lly d ra w 

o ut the  c o lo rs in the ir sto re s a nd  ma ke  the ir me rc ha nd ise  

po p . As a  func tio n o f So la is Lig hting ’ s uniq ue , a c tive ly- c o o le d  

te c hno lo g y, we  fo und  tha t So la is’  LR38 a nd  LR30 Lo ng -Ne c k 

LED la mps we re  re a lly a b le  to  d o  this a nd  a llo we d  fo r a  muc h 

higher lumen output” – a fact confirmed by LM-79 and LM-80 
d o c ume nta tio n.

So la is Lig hting ’ s LR38 a nd  LR30 Lo ng -Ne c k LED la mp so lutio ns 

fe a ture  o utsta nd ing  lume n o utput o f 850 to  1000, a  hig h 

Co lo r Re nd e ring  Ind e x, stro ng  c e nte r-b e a m c a nd le po we r, 

a nd  a  lo ng  life spa n ra te d  a t 50,000 ho urs. Fully d imma b le  

a nd  fre e  o f ha za rd o us sub sta nc e s suc h a s le a d  a nd  me rc ury, 

So la is Lig hting  | so la is.c o m

The  Timb e rla nd  Co mp a ny ha s a  lo ng -

sta nd ing  histo ry o f le a d e rship  a nd  visio n.

”
“ 

Thro ug h its c utting -
e d g e  la mp  o p tic s, 
So la is Lig hting  ha s re a lly 
jump e d  a he a d  o f the  
p a c k.
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the  pro d uc ts fe a ture  So la is’  e xc lusive  a nd  a c tive ly-c o o le d  

Luxia nc e ® the rma l ma na g e me nt te c hno lo g y, whic h e na b le s a  

lig htwe ig ht, hig h-pe rfo rma nc e  LED pro d uc t id e a l fo r tra c k a nd  

re c e sse d  a pp lic a tio ns within re ta il, c o mme rc ia l a nd  ho sp ita lity 

se tting s. 

“The  LR38 a nd  LR30 Lo ng -Ne c k we re  id e a lly suite d  to  

Timberland’s application,” confirms Rich Stam, Solais Lighting’s 
Na tio na l Dire c to r o f Sa le s. “ In a d d itio n to  d e live ring  hig h 

pe rfo rma nc e  a nd  supe rio r lig ht q ua lity, the  18 to  21 wa tts o f 

e ne rg y the se  pro d uc ts c o nsume  – re la tive  to  Timb e rla nd ’ s 

o rig ina l 50-wa tt ha lo g e n te c hno lo g y – will e na b le  Timb e rla nd  

to  e njo y a  58 to  64 pe rc e nt re d uc tio n in e ne rg y c o nsumptio n 

and costs – a benefit that clearly meets and exceeds its 
c o rpo ra te  e ne rg y o b je c tive s.”

Ba se d  o n pe rfo rma nc e  a nd  a pp lic a b ility, Timb e rla nd  o ve rsa w 

the  insta lla tio n o f 100 to  200 So la is LED la mps, b e twe e n 

Ma rc h a nd  June  2011, in e a c h o f its fo ur ne wly c o nstruc te d , 

5,000-sq ua re -fo o t sto re s – lo c a te d  o n Ne wb ury Stre e t in 

Bo sto n, Ma rke t Stre e t in Sa n Fra nc isc o , 34th Stre e t in Ne w 

Yo rk City, a nd  Ta ng e r Bo ule va rd  in Co mme rc e , Ge o rg ia  – 

with mo re  to  c o me . “We  lo ve  ho w e a sy the y a re  to  insta ll,”  

Timb e rla nd ’ s Bue ll sa ys. “Yo u just sc re w the m rig ht into  the  

existing incandescent or halogen sockets; there’s no fixture 
c ha ng e  ne e d e d .”

Ac c o rd ing  to  Bue ll, g re e n pro d uc ts a nd  pra c tic e s a re  a lwa ys 

a t the  fo re fro nt o f Timb e rla nd ’ s o pe ra ting  d e c isio ns. “As we  

g a in e xpe rie nc e  a nd  pro g re ss with sto re  e xpa nsio n, we  strive  

to  inc o rpo ra te  mo re  e nviro nme nta lly-frie nd ly ma te ria ls in o ur 

c o nstruc tio n, a nd  e ne rg y is a lwa ys so me thing  we  c o nsid e r,”  

he shares. “The efficiency offered by LEDs is great, but we’ve 
b e e n e spe c ia lly 

impre sse d  with the  

So la is la mps, whic h 

we  fe e l d up lic a te  

the  ind ustry’ s 

b e st-in-c la ss me ta l 

ha lid e  o ffe ring  in 

te rms o f the ir lig ht o utput a nd  c o lo r q ua lity, b ut a t a  fra c tio n 

o f the  e ne rg y c o nsumptio n.”  He  c o ntinue s, “The  c o lo r a nd  

b rig htne ss o f the  So la is la mps a re  e xc e lle nt. The  sto re  lig hting  

is no w e xa c tly whe re  I wa nt it to  b e .”  – so  muc h so  tha t Bue ll 

has identified Solais Lighting’s LR38 and LR30 Long-Neck LEDs 
a s Timb e rla nd ’ s “g o -to ”  la mps fo r a ll ne wly- c o nstruc te d  sto re s 

a nd  a s re p la c e me nts fo r the  sto re s’  o ld e r lig hting  te c hno lo g y 

a s it fa ils.

Rya n Hunt a g re e s: “The  ne wly-c o nstruc te d  Timb e rla nd  

stores that have been outfitted with Solais lamps are clean, 
b rig ht a nd  c risp , a nd  the  me rc ha nd ise  lo o ks re a lly sha rp . 

We ’ re  e xc ite d  to  ha ve  d e live re d  the  Timb e rla nd  c ha in a n 

LED product that offers such solid economic benefit and 
high performance, while being such a good fit with its green 
c o rpo ra te  stra te g y.”

Co nc lud e s Bue ll, “Thro ug h its c utting -e d g e  la mp  o ptic s, So la is 

Lig hting  ha s re a lly jumpe d  a he a d  o f the  pa c k. Its LED pro d uc ts 

truly represent significant savings without any sacrifice to 
lig hting  q ua lity o r lume n o utput, a nd  we ’ re  e xtre me ly ha ppy 

with the  impa c t the y’ ve  ha d  o n o ur sto re s.”
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End  Use r:
The  Timb e rla nd  Co mp a ny, b a se d  in Stra tha m, Ne w 
Ha mp shire

Pro je c t De sc rip tio n:
The  p ro je c t invo lve d  the  up g ra d e  o f o ld e r me ta l ha lid e  
la mp s a nd  ne we r LED la mp s in ne wly-c o nstruc te d  sto re  
track and flood applications using Solais Lighting’s 21-watt 
LR38 a nd  18-wa tt LR30 Lo ng -Ne c k LED la mp s. 

Pro je c t Time ta b le :
Fo ur ne w sto re s (lo c a te d  in Bo sto n, Sa n Fra nc isc o , Ne w Yo rk 
City, and Commerce, Georgia) were outfitted with Solais 
LEDs b e twe e n Ma rc h 2011 a nd  June  2011.

Lo c a l Sup p lie rs:
So la is Lig hting  la mp s we re  sup p lie d  b y Sta nd a rd  Ele c tric  
Sup p ly, b a se d  in Wilming to n, Ma ssa c huse tts (Re p : La ng la is 
G ro up ).

Ene rg y Sa ving s:
Timb e rla nd  is e xp e c te d  to  e xp e rie nc e  a  58 to  64 p e rc e nt 
re d uc tio n in lig hting  syste m e ne rg y c o nsump tio n a nd  c o sts 
– re la tive  to  its o rig ina l 50-wa tt inc a nd e sc e nt a nd  ha lo g e n 
te c hno lo g y – e xc e e d ing  its g re e n c o rp o ra te  e ne rg y 
o b je c tive s.

Other Benefits Experienced:
• With a rated average life of 50,000 hours, Solais Lighting 
   LEDs will o ffe r ye a rs o f ma inte na nc e -fre e  o p e ra tio n.
• Direct one-for-one screw-in capability ensures ease 
   o f insta lla tio n.
• Through its exclusive, actively-cooled Luxiance® the rma l 
   ma na g e me nt te c hno lo g y, So la is LED la mp s d e live r hig he r 
   lume n o utp ut a nd  b e tte r c o lo r q ua lity tha n Timb e rla nd ’ s 
   p re vio usly-insta lle d  la mp s.
• Solais LED lamps are fully dimmable and free of 
   ha za rd o us ma te ria ls suc h a s le a d  a nd  me rc ury. 

Pho to g ra p hy:
Co urte sy o f Ke ith Ta ylo r

”
“ 

The  c o lo r a nd  b rig htne ss 
o f the  So la is la mp s a re  
e xc e lle nt. The  sto re  
lig hting  is no w e xa c tly 
whe re  I wa nt it to  b e .



So la is Lig hting , Inc . |  470 We st Ave . |  Sta mfo rd , C T 06902-6359 | t: 203.683.6222 | so la is.c o m 

© 2011 So la is Lig hting , Inc . All rig hts re se rve d . V 6/ 16/ 2011

So la is Lig hting  is a  ma rke t-d rive n ma nufa c turing  c o mp a ny, p a ssio na te  a b o ut imp ro ving  

e nviro nme nts thro ug h inno va tive  LED lig hting  so lutio ns. As a n ind ustry le a d e r in LED la mp  

te c hno lo g y, So la is use s its inno va tio n c a p a b ility to  c o ntinua lly d e ve lo p  p ro d uc ts to  me e t 

ma rke t d e ma nd s. 

So la is ha s a  hig hly re g a rd e d  a nd  d e d ic a te d  e xe c utive  te a m, c o nsisting  o f le a d ing  

p ro fe ssio na ls fro m a ll fa c e ts o f the  lig hting  ind ustry, inc lud ing : so lid -sta te  lig hting  re se a rc h, 

p ro d uc t d e ve lo p me nt, ma nufa c turing , d istrib utio n a nd  p ro c ure me nt. With a n ind ustry-

le a d ing , g lo b a l ma nufa c turing  p a rtne r, we  ha ve  the  te c hno lo g ic a l kno w-ho w, re so urc e s 

a nd  c a p a c ity to  suc c e ssfully me e t g ro wing  d e ma nd s, ye t ma inta in the  re sp o nsive ne ss o f 

a  fo c use d , inno va tive  c o mp a ny. 

Ab o ut So la is Lig hting
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